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Publikumsundersøkelse 



  

http://digitalnomad.nationalgeographic.com/2012/05/22/stavanger-for-kids/
http://digitalnomad.nationalgeographic.com/2012/05/22/stavanger-for-kids/
http://www.lonelyplanet.com/norway/bergen-and-the-western-fjords/stavanger/sights/museum/canning-museum#ixzz1wunBhl1K
http://www.lonelyplanet.com/norway/bergen-and-the-western-fjords/stavanger/sights/museum/canning-museum#ixzz1wunBhl1K
http://www.lonelyplanet.com/norway/bergen-and-the-western-fjords/stavanger/sights/museum/canning-museum#ixzz1wunBhl1K
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Gevinster ved samlokalisering 

- 
- 
- 
- 
- 
- 
- 
- 



  

  

 



  

 

 

 

 

 



  



  

 

 

 

 

 

 



  



  

 



  



  



  

 
 
 



  

 

 

 

 

 

 



  

  



  



  



  



  

Skisse 16.2.2016 

Ny disponering av arealer til hovedkonsepter og skiftende utstillinger (endringer v/MUST) 



  


